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THE ERA OF SOCIAL MEDIA
Access to medical knowledge has greatly expanded through online 
health-related information on online platforms and apps: Google, 
Instagram, Facebook, & TikTok.

Despite its advantages, the accuracy, quality, and use of such information 
can vary significantly across different patient groups. 

Why is dermatology susceptible? Skin conditions have unique visibility to 
the naked eye
• Aesthetic procedures
• Before/after photos
• Skin diseases of chronic courses, like Acne or Atopic dermatitis, that can 

cause cosmetic problems like scarring or adverse reactions

Objectives: 
• To explore current trends in social media use as a resource for health-

related information
• To understand how this affects patients and dermatologists
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THE RISE OF 
“SKINFLUENCERS”
The Infodemic

The Journal of Clinical Aesthetic Dermatology estimated 
that a staggering 90%, or majority of patients, indicated 
utilizing the internet to research information about their 
dermatological condition.

Approximately 74% of individuals researched their 
dermatological condition before visiting a dermatologist (2025).



There are minimal regulations on health-related posts on social 
media. This commentary, published in JAAD in 2020, found:

• Health care professionals comprise only 38% of Instagram 
accounts with popular dermatology content

• Board-certified dermatologists account for just 4% of these 
health care professionals

• Credentials were missing for 27% of healthcare professionals 

v 4% are board-certified dermatologists
v 27% missing credentials 

Highlighting a clear gap and a lack of presence from experts in the field.
Popular 

Dermatology 
Content Creators

However, many self-proclaimed social media ‘‘skin-care experts’’ or ‘‘skin-fluencers’’ lack qualifications, 
and the majority of dermatologic advice on social media is provided by non-dermatologists.





• While more physicians are using social media to educate 
and engage in patient outreach, the platform has been 
prone to a flood of misinformation presented by non-
healthcare providers
• Likely related commercial content from businesses on 

Instagram
• A significant number of Instagram posts are promotional 

or advertising
• A study of dermatology-related hashtags found that only 5% 

of 146 unique influencers identified were dermatologists
• Analyzing top Instagram dermatology posts indicated that 

only 35% of unique posters were healthcare workers
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This review, published in Nature research, reviewed the effects of cues on 
misinformation susceptibility, working to understand misinformation 
within a social context. 

Findings:
• High and low conditions (‘likes’) had no significant impact
• Discrediting comments or cues had no significant impact
• Endorsement cues (comments under the posts) had an impact and 

increased misinformation susceptibility

WHAT’S ACTUALLY 
EFFECTIVE?



• They manipulated the amount of likes, the 
comments etc.

• They found that when social media users are 
exposed to social cues that indicate that 
others believe misinformation, this leaves 
them more vulnerable to misjudging the 
information as reliable.



THE DOUBLE-EDGED 
SWORD OF SOCIAL 
MEDIA
Positive Impacts:
• Education and awareness (e.g., sun protection campaigns, 

acne stigma reduction)
• Patient engagement and accessibility

Negative Impacts:
• Misinformation and non-scientific advice
• Over-commercialization of skincare and procedures



IMPACT OF SOCIAL MEDIA 
MISINFORMATION ON PATIENTS
Exposure to health misinformation online can lead patients to delay or avoid professional care, self-treat 

with unverified methods, or alter prescribed treatments—often resulting in poorer outcomes and 
reduced adherence to evidence-based management.

Altered treatment 
decisions Altered attitudesFear promotion

Delayed careSelf-diagnosis



HOW MISINFORMATION 
AFFECTS PATIENTS 
§ Delayed or avoided care/self-treatment

§ Patients exposed to inaccurate online advice often try home 
remedies or stop evidence-based treatments, delaying 
appropriate care. This is well described across dermatology (e.g., 
topical-steroid narratives)

§ Altered treatment decisions & non-adherence
§ Social content can change willingness to start or continue 

medications (some studies report a nontrivial proportion of 
patients altering treatment plans after social media exposure). 
This effect can reduce adherence and worsen outcomes.

§ Selective help-seeking and self-diagnosis.
§ Many patients arrive “pre-diagnosed” from social feeds or patient 

groups, sometimes convinced of diagnoses not supported by 
clinical criteria (e.g., self-diagnosed topical steroid withdrawal). 
This shapes the consultation agenda.



EFFECTS?

SERVCE

Negative effects via altering people’s attitude towards 
the situation:
• Distorting the interpretation of scientific evidence
• Opinion polarization and echo chamber effects
• (that is, the formation of groups of like-minded 

users framing and reinforcing a shared narrative)
• Promoting fear and panic
• Increasing mental and physical fatigue of 

population
• Decreasing credibility of circulating information on



IMPACT ON 
PRACTITIONERS

• Need for constant myth-busting
• Online harassment of dermatologists 

who correct misinformation
• Pressure to “perform” online to 

maintain credibility
• Burnout risk from digital misinformation 

fatigue and clinician burnout



Results:
• 95% used social media for information
• 81% had a high level of trust in their dermatologist
• 97% of participants said that they would trust the dermatologist if the 

information from the dermatologists and social media influencers 
were contradictory

Dermatologists' presence on social media is highly 
regarded and important, more than that of 
influencers, and important at least in 
the case of acne…

THERE IS LIGHT AT THE 
END OF THE TUNNEL..



TAKE HOME MESSAGES
• Misinformation disrupts more than skin — it disrupts trust.
• Aim to increase people's digital and health literacy.
• Assume patients have been exposed to social media content—

ask what they’ve seen, and do it non-judgmentally.
• Combat misinformation with education – Instagram is a potentially 

popular platform. 
• Aim for endorsement cues by starting conversations.
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THANK YOU
AND STAY PROACTIVE
Increasing awareness about misinformation and the 
importance of addressing these challenges in dermatology 
is vital for the safety of patients with Atopic dermatitis

Special thanks to the ISAD organizers


