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Why Search Your Symptoms Online?

• “Peer-to-peer healthcare“ communities to share personal 

experiences → make health info. accessible, peer validated, and 

convenient.



Why Dermatology is in the Splash Zone?

• Skin topics are visual 

• Immediately “before/after” friendly



Hashtag Instagram Posts TikTok Posts

#skincare 136M 32.4M

#acne 12.9M 3.3 M

#alopecia 3.3M 417K

#eczema 2.6M 267.8 K

#psoriasis 2M 168.5K

#lupus 1.6M 267.6K

#skinfluencer 498K 28K

#skinCancer 460K 36.3K

#TSW 401K 121K

#hives 131K 13.5K

#urticaria 75K 8,060

Data accurate as of 31 March 2025





Source: Instagram

Creator describing “severe eczema” 
caused by “Candida overgrowth” in gut,
“Suboptimal digestive function” Claimed 
the child was “got off Dupixent” by “Gut
balancing protocol”

Source: Instagram
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Platform
Largest 
demographics

Volume of info. Fact-checking & regulation policies

Facebook

>35 yrs
Extensive (Close 
communities)

Meta recently ended 3rd party fact-checking.
Crowd-sourced, community-driven.
No medical expert oversight.

Youtube
All ages Extensive Active but limited. User reports and algorithms.

Instagram
18-34 yrs Moderate Meta policies.

TikTok

Heavily skewed: 
Gen Z, 16-24ys

Moderate
Skewed towards health 
info.

Follows EU Disinformation Code. 
3rd-party: PolitiFact, Lead Stories.
Lag behind with viral content.

Reddit

Diverse, 18-29 yrs
Extensive
Dedicated subreddits

Decentralized, subreddit-specific.
Community rules, bots, and user voting. 
High risk in fringe communities.

X

Professionals, 18-
49 yrs

Moderate, 
Real-time updates

Same as Meta. 
‘Community Notes:’ users add context to tweets 
that might be misleading or false.
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Who is Spreading 
Misinformation?



Peer-to-Peer Forums (Reddit), User-Generated 
Content (UGC), influencers and Non-Professionals

Wellness Experts (fitness coach, dieticians, 
nutritionists)

Alternative Medicine 
Practitioners (homeopathic 

doctors, ayurveda)

HCPs (non derms, 
non-specialists, out of 

specialty)

Subject Matter 
Experts 

(Dermatologists)

Misinformed
Sensationalized

Incentivized
Shock value

Creating a sense of 
‘urgency’

Reliable 
Evidence-based
Often accurate 
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Why the Lie Wins?

• Simplicity vs. complexity

E.g.,“Cure acne overnight” beats “evidence-based treatment for acne.”



Source: Tiktok.com
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“evidence based treatment for acne”

Source: Tiktok.com



Eczema Misinformation













Case Study: Psoriasis on Tiktok



Hairdressers, Tattoo artists, Relatives 
or friends of psoriasis patients

EDUCATIONAL CONTENT RELIABILITY: 
 Reliable (55%)
• 26 videos total
• All 16 dermatologist videos were 

reliable
 Unreliable (45%)
• 21 videos total
• 13 out of 15 from wellness gurus were 

unreliable



•PATIENT CENTRIC MISINFORMATION:

• Most viral = plaque removal (49% patient videos, ~5 million likes).

Source: Tiktok.com



Source: Tiktok.com



Translated using Google translator



Translated using Google translator



Translated using Google translator



Translated using Google translator



Skin Cancers



Black Salve

Claims

• “it 'finds the cancer, pulls out only cancer 
cells, doesn't react to healthy skin cells.“

• “It’s a proven alternative to 
surgery/chemo/radio tx.”

• “If it reacts, it means you had cancer there.”

• “It can treat internal cancers too.”

• “Eschar = cure.”

Source: Tiktok
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Source: https://www.aol.com/ai-generated-doctors-duping-tiktok-163532021.html



Source: Tiktok.com



Source: Tiktok.com



Source: Tiktok.com

Claims: Ice water cures acne scars, ‘snatches’ 
jawline, reduces facial fat. 
Batana oil reverses greying of hair and 
increases hair growth by 97%.



Watch

• Feedback loop: Users are 
repeatedly exposed to 
content that confirms their 
beliefs while filtering out 
opposing views.



RESULT?

• When clinician advice contradicts online “success stories,” patients  
“doctor-shop” or modify prescriptions on their own. 

• Distrust in healthcare professionals.

• ~60% of dermatologists feel social media content complicates patient 
expectations.1 

Source: 1. https://www.sermo.com/press-releases/sermo-barometer-finds-3-in-5-physicians-report-social-media-has-hurt-the-ability-to-manage-patients-cosmetic-treatment-
expectations/



Red Flag Language

•  “What your dermatologist won’t tell you…” 

•  “Big Pharma doesn’t want you to know this cure.” 

•  “Heals from the inside out.” 

•  “Treat the root cause, not the symptom.” 

•  “100% natural = 100% safe.” 

•  “Clean, Chemical-free, toxin-free, risk-free.” 

•  “Ancient remedy used for thousands of years.” 

•  buzz words: Detox, balance,  

•  “You don’t need a diagnosis, you need a reset.” 

•  “Everything starts in the gut.” 

•  “Detox your liver.” 

•  “You can’t heal skin until you clean your blood.”

•  “This herb/oil/salve was banned because it works.”
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Conclusion

• Social media isn’t the enemy; silence is.

• We have to meet our patients where they’re listening.

• WHO's “Stop the Spread” initiative combats online health lies.





Thanks!

www.dralpana.com

ALPANA MOHTA, MD, DNB
Specialist Dermatologist

NMC Healthcare, Sharjah, UAE
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