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ABOUT ME & ESGS
Social Media Manager at a medical
communications agency.
Over 10 years of marketing experience.
Suffered a severe flare-up in 2012.
Could not find any resources or communities.
Started the group on Facebook.
Over 4,900 members now in the Facebook group.
More than 1,800 followers on both Instagram and
Facebook pages.



Close to 90% of the total population.
Approximately 50% males and 50% females.
Largest segment of users: 25 – 34 age group.
Average daily time spent: 2 hours. 

STATISTICS IN SINGAPORE
WHO USES SOCIAL MEDIA IN SINGAPORE?

WHO HAS ECZEMA IN SINGAPORE?
Children: Approximately 20%.
Adults: Approximately 10%.



SOCIAL MEDIA THAT ESGS USES



Largest & most active support
group locally.
Switched from public to private
due to influx of spammers.
Members are “curated”:
applicants have to agree to the
rules before they can join.
Members can post
anonymously.
All posts have to be approved by
me before they are published.

ESGS’ FACEBOOK GROUP



Hoping for a “cure”/solution.
Have questions about eczema.
Looking for emotional support.
Keen to share their personal
experience and help others.
Want to promote their products.

ESGS’ FACEBOOK GROUP
WHY DO PEOPLE JOIN?



Largest segment of users: 35 – 44 age group.
76% female, 23% male.

ESGS’ FACEBOOK GROUP
WHO ARE MY MEMBERS?



ESGS’ FACEBOOK GROUP
WHAT DO THEY FIND IN THE GROUP?



ESGS’ FACEBOOK GROUP
IS IT HELPFUL?



Not aware of the / do not want to join
the private group.
Want to stay up-to-date with the
latest happenings (events, giveaways,
free samples, etc.).

ESGS’ FACEBOOK PAGE
WHY DO PEOPLE LIKE/FOLLOW US?

WHAT’S THE DIFFERENCE?
Group: Allows discussion but not
everyone can get approved.
Page: Anyone can follow/like, but
can’t freely interact with other people.



Largest segment of users:
35 – 44 age group.
More than 70% female.

ESGS’ FACEBOOK PAGE
WHO ARE MY MEMBERS?



ESGS’ FACEBOOK PAGE



Prefer using Instagram.
Want to stay up-to-date with the
latest happenings (events, free
samples, etc.).

ESGS’ INSTAGRAM PAGE
WHY DO PEOPLE LIKE/FOLLOW US?

WHAT’S THE DIFFERENCE?
Very similar to the FB page in
terms of content.
Engagement is higher on IG.



Largest segment of users:
25 – 34 age group.
75% female, 25% male.

ESGS’ INSTAGRAM PAGE
WHO ARE MY MEMBERS?



ESGS’ INSTAGRAM PAGE



Collaborating with other accounts
will expand your reach as IG/FB will
show the content to their followers.

QUICK TIPS

COLLABORATE

RUN GIVEAWAYS
Giveaways are great for getting
new followers.

ENCOURAGE DISCUSSION
Post updates about your eczema journey, or ask your
followers questions (polls are a quick & fun way)!



Online engagement cannot replace interaction offline.
In-person events are essential in helping build a community.
Social media is good for getting the word out and helping
you stay in touch with your followers.

HOWEVER...



Social media is a great way to reach out to
existing and potential followers.
Do as much research as you can on your
target audience to understand them.
Trial and error - experiment with different
types of content to see what works for you.
Explore collaborations with partners and
leverage their resources.
Always prioritise your followers/members
in everything that you do.

SUMMARY



ADD ME ON LINKEDIN

@eczemasingapore

@eczemasingapore

Eczema Support Group Singapore


